
17MB207 RETAILING MANAGEMENT 
 

Course Objective: 

To facilitate the students about the concepts of Retailing through cases so that interested students 

can choose retailing as their career.  

 

Course Outcomes: At the end of the course students should be able to understand 

 Modern Retailing Concepts and will able to link it to cases to understand the present 

Retailing Trends.  

 Shopping environment, retail formats, functions, retail operation and promotion.  

 

UNIT - I 

 Introduction to Retail Management - Meaning of Retail & Retailing, functions,  theories of 

retailing, e-tailing, structure of Indian and global retailing, service retailing, Rural retailing. 

 

UNIT – II 

Types of Retailers and Retail formats- Multichannel Retailing and ownership structures in 

Retail- Customer Buying Behaviour and Retail Strategies- Measuring Financial and Operational 

Performance in Retail Business 

 

UNIT – III 

Store Location and Site Analysis- Merchandising Procurement and Store Brands- Category 

Management- Pricing in Retail- Hiring and Managing Human Resources in Retail Organizations. 

 

UNIT – IV 

Store Layout, Design and Visual Merchandising- Promotional Mix in Retailing- Key Store 

Operations and Inventory Management. 

 

UNIT – V 

Supply Chain Management and Logistics in Retail- Customer Retention- Customer Loyalty, 

CRM and Customer Services  
 

Skill Development: 

(These activities are only indicative, the Faculty member can innovate)  

1. To collect information regarding some of the major retail brand names in the world.  

2. To study the advantages and disadvantages in the retail sector.  

3. To study the role of malls in retail marketing.  

4. A report to the made on industries directly dependent on different modes of transport 

systems in India.  

5. Changes in retail chain management. 
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